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Creditfix is a UK based debt management firm and we’re 
passionate about helping members of the British public 
overcome their struggles with debt.

We offer specialist guidance from our insolvency 
practitioners who have more than 70 years’ combined 
experience in the industry and help thousands of people 
work through their debt problems every year.

The UK Spending Report highlights key trends in consumer 
spending today - identifying what items UK consumers 
typically spend their income on and how much, with a view to 
establishing where, as a nation.

The report also takes a more in-depth look at what the 
different generations spend their cash on today, what 

Foreword
prompts the public to purchase non-essentials and why, 
how the financial gap between those who are and are not 
supporting a family is actually much smaller than we may 
think, and the nation’s view on credit cards.

The overarching purpose of this report is to offer insight 
into where the UK’s debts typically stem from, what ages are 
most affected by it, and what the leading contributors to 
and causes of debt are. To do this, we surveyed a nationally 
representative of 1,000 UK adults aged 18+.

Pearse Flynn,
CEO, Creditfix
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Executive Summary
46% of the British public is currently in 
some form of debt

The top causes of debt in the UK 
include increases in household bills, 
raised rent / mortgage repayments 
and credit card interest

Almost half of adults (45%) are not 
willing to cut back on takeaways and 
restaurant food when money is tight 
and 53% would not cut back on drinks 
and nights out

The older we get the more careful we 
become with money – 29% of 18-24 
year olds say they can be wreckless 
with money whilst 47% of over 45s 
claim to be very careful with money

63% of UK adults have experienced 
some form of debt in their lifetime 
and 18-24 year olds are the most likely 
to fall victim to it

On average, UK adults spend  
£860.29 on essential living expenses 
each month

The average UK adult claims to have a 
disposable income of £371.30  
per month - and yet every month,  
the average person will spend 
£1,093.90 on what they admit are 
non-essential items

49% of Brits would consider 
purchasing a holiday home and 32% 
would consider treating themselves to 
plastic surgery

People believe they could afford to 
lead a luxury lifestyle if they were on  
a salary of an average of £46,000  
or above 

More than two thirds (69%) won’t give 
up buying gifts for family and friends, 
even if money is tight

23% of the public own three or more 
credit cards and the average person 
has approximately £10,000 available 
to them in credit

Credit card repayments are the third 
biggest monthly expense for over 55 
year olds, at £231.86 each month

1 in 3 parents underestimate the costs 
associated with having a child but 
despite spending £1,242.97 more than 
non-parents each month, the average 
parent is only £723.93 behind non-
parents in total savings
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A National Credit Crisis
There are plenty of times in a person’s life where a credit 
card may come in useful. It may be that they are in a financial 
emergency and need some fast cash, or maybe they need a 
credit card to rent a car, or perhaps they just want to improve 
their credit score.

It is perhaps therefore unsurprising that almost 1 in 2 (46%) 
of UK adults are currently in some form of debt – and an even 
greater number (63%) claim to have been in debt at some 
point in their lives previously.

Or indeed that more than two thirds of the UK’s adults (70%) 
own at least one credit card and almost a quarter of the 
population (23%) own three or more credit cards.

Almost 1 in 2 (46%) of UK 
adults are currently in some 

form of debt

46%
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According to our findings, the average adult has a total credit 
limit of approximately £10,000 available to them across their 
credit cards but the likes of fluctuating interest rates and the 
effects of late repayments can cause real problems for those 
who opt into the credit route.

With 83% of respondents surveyed admitting that being 
in debt would bother them, and the top two emotions 
associated with debt being stress and anxiousness, clearly 
making use of credit facilities and services is not something 
the majority of us do so lightly – or so we would hope.

£10,000
The approximate credit limit available to an 

average adult across all their credit cards
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Where Does The Money Go?
A closer look at the expectations vs. the realities of the 
average adult’s monthly expenditure presents a compelling 
argument that much of debt is less of a choice and more 
a result of a population that is struggling to manage its 
finances.

The research suggests that each month the average adult 
spends £860.29 on essential living costs including rent/
mortgage repayments, household bills, groceries and 
commuting to work, and then has £371.30
of disposable income to play with.

However, according to the data, the reality is the public 
spends much more than their allocated disposable income 
allowance each month on non-essential items, and this 
presents a very tangible problem.

The amount spent on essential living costs 
by an average adult each month

£860.29 
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The average British adult claims to be spending a huge 
£1,093.90 on non-essential purchases every month - 
including drinks and nights out, social activities such as 
cinema trips and bowling, new clothes, and more.

Of these non-essential purchases, those contributing 
the most to monthly expenditure include owning and 
running a car (£143.65), holiday travel (£168.86), and home 
improvements (£84.66). 

As such the average UK adult is exceeding their monthly 
disposable income allocation by £722.60.

The average British adult claims 
to spend on non-essentials every 

month

£1,093.90
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This is a clear indicator that perhaps the British public are not 
as in control of their spending habits as they may think.

The research has lifted the lid on the purchases that 
adults simply won’t budge on and that may therefore be 
contributing to the nation’s growing money problems.

In a display of the UK’s good nature and generosity, gifts for 
family and friends have been found to be the last thing adults 
would cut back on if money was tight, with 69% of people 
outright saying they would not cut back on this expense.

The nation is also keen to hold onto its hobbies and lessons, 
as two thirds say they wouldn’t sacrifice these.

Whilst adults spend an average of £73.73 on restaurants and 
takeaways each month almost half (45%) say they are not 
willing to part with their chef-prepared meals and takeaways, 
even if money was tight. 53% also say they would not cut 
back on drinks and nights out.

Monthly essenetial expenditure Monthly non-essenetial expenditure
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How Does Spending Compare 
Across The Generations?
From the point at which we enter the world of work we can 
typically expect our salary to increase as we age and develop 
professionally, until around the age of 50 where pay begins 
to slope off.

According to the ONS the average monthly salary for 16-29 
year olds is £1,326.50.

This then rises to £2,483.80 for 30-49 year olds, before 
falling to £2,050.60 for those aged 50+.

Despite these differences in salary there are a number of 
similarities across the different age groups’ expenditure.

For instance, given the strength of the UK property market, 
it’s no surprise that rent / mortgage repayments came out as 
the top expense across all age groups.
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Similarly, household bills and groceries appeared near 
the top three of the list across all generations. There was 
however a worrying deviation for those aged 55+ for whom 
credit card repayments appeared higher in the list than even 
groceries, costing an average of £231.86 per month – which 
is a staggering 11% of this age group’s average monthly 
incoming.

18-24 year olds are the group paying the most in overdraft 
interest, averaging £114.06 every month.

This could be an indication that there is a greater need to 
educate the youngest of adults in the UK on managing 
their finances, to ensure they are not paying unnecessarily 
high interest rates and are making best use of the financial 
products and services available to them, to help them out of 
debt before it sets in to a serious degree.
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Monthly essential expenditure by age

Monthly non-essential expenditure by age
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The survey findings also suggest a strong correlation 
between ageing and a shrinking willingness to part with 
money.

The data shows that the younger we are, the more we agree 
with the notion of earning money so that we can spend 
it – almost 1 in 5 (19%) of 18-24 year olds agree with this 
statement.

As we get older it seems we become more conscientious with 
our habits and look to spend more carefully. The data clearly 
reflects this as the percentage of respondents who agree 

with this statement drops off from age group to age group - 
just 10% of those aged 55+ agree with this statement.

47% of over 45s also claim to be very careful with money 
whilst 29% of 18-24 year olds admit they can be wreckless 
with money.

It seems the younger generation may be in need of clearer 
guidance and, in this instance, advice on how to manage their 
finances, which could include planning for the future and 
setting out long term financial goals.

Correlation between age and readiness to spend
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Why Do We Spend?

It comes as no surprise that the public like to splurge on non-
essentials because they enjoy the feeling that comes with 
making a purchase, either for themselves or someone else.

When quizzed on their reasons for making specific non-
essential purchases, 50% of people say they like to buy new 
clothes to make themselves look or feel good and 41% say 
they buy tickets to events such as gigs, theatre and sports 
matches in order to treat themselves.

“The more we disregard our longer- term interests in 
favour of immediate gratification, the more likely that 
we will have the overspending problem”

- Shahram Heshmat PhD
Associate professor, University of Illinois

50% of people say they like 
to buy new clothes to make 

themselves look or feel good

50%
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Nearly a third (29%) of those surveyed for this report also 
say they take pleasure in buying gifts for others. But is the 
feel-good effect the only factor at play?

A closer look at the psychology behind shopping reveals 
there’s more to it than simply feeling a buzz of excitement 
when making a transaction. Retailers today are very attuned 
to what consumers want and what consumers don’t realise 
they want.

In an article entitled The Psychology Behind The Purchase 
in 2019, psychologist Jasmine Glasheen explains that 
community plays a big part in consumer shopping habits.

1. https://retailnext.net/en/blog/the-psychology-behind-the-purchase-in-2019

29% say they take 
pleasure in buying 
gifts for others29%

She offers the notion that humans often look to other 
humans for shopping inspiration and use their purchases 
as a way of bonding within the community1. She also 
suggests retailers that use promotional phraseology such 
as “limited offer” or “only 10 left in stock” can create a sense 
of urgency that prompts shoppers to act quickly and make 
their purchase before taking the time to make a considered 
decision.

This idea offers up one piece of the puzzle in understanding 
why it may be that the average adult spends £722.60 more 
than their allocated disposable income each month.
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Marketing messages such as these are being drip-fed 
to consumers round the clock. In fact, marketing firm 
Yankelovich Inc. believes the average person is exposed 
to around 5,000 adverts every single day - so it’s hardly 
surprising that people are so easily swayed into parting 
with their hard-earned cash.

There are however means to limit the number of ads we 
consume on a daily basis. 

With much of modern life taking place online, the use of 
ad blockers can go a very long way in helping to keep non-
essential expenditure down, by removing unnecessary 
temptations.

The average amount of adverts an 
adult is exposed to every single day

5,000
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“We tend to look at our friends and those around us 
(such as on Facebook, Yelp, or Amazon) to reassure 
ourselves that we are making the right decisions.”

– Psychology Today

Reasons why people spend
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Which Luxury Purchases Are The Biggest Temptation?
To further understand which kinds of spending can lead 
to debt, we examined British adults’ attitudes towards the 
luxury one-off purchases which our need to treat  
ourselves (as evidenced in the previous chapter) can lead  
to us purchasing.

Higher value purchases such as a new car, a holiday abroad 
and designer furniture can be hugely tempting and are
the types of purchases that are most often put on a credit 
card – but it’s important to keep these luxury purchases  
in check.

There was a large scale agreement on the types of luxury 
items we would most like to treat ourselves to. Almost half of 
the British public (49%) say they would consider purchasing 
a holiday home with 16% saying they would like to make the 
purchase to start a new chapter in their life.

Almost a third (32%) would also consider purchasing cosmetic 
surgery with 11% of women saying they would make this 
purchase to look and feel good, whilst 13% of men would do 
so to be a better version of themselves.

Almost a third of adults 
would consider purchasing 
cosmetic surgery

32%
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We also asked the public what salary they would need to be 
earning in order to feel able to make luxury lifestyle upgrades 
such as buying a flashy car, staying in 5 star hotels, acquiring a 
bigger house, etc.

On average, those aged 25-34 believe they could treat 
themselves to luxuries on a salary of £34,000 and above, whilst 
1 in 5 people aged 45 and above say it would take more than 
£80,000 a year to upgrade to a luxurious lifestyle.

The difference in opinion between these two age groups 
reflects the earlier findings that the younger generation is more 
frivolous, or this could perhaps suggest that our definition of 
luxury changes as we age and earn more.

On average, a salary of 46,000+ is the point at which adults feel 
they would be able to indulge in life’s little luxuries.

The salary an average adult feels they 
could indulge in life’s little luxuries on

£46,000
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Which luxury items would people consider purchasing? 
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What Is The Cost Of 
Raising A Child?
To understand the UK’s spending habits, it is important to 
consider how different lifestyle factors affect what we spend
money on and when – and it is only natural that during 
different life stages, our monthly expenditure will vary. 

As such, as well as considering how money is spent by 
different age groups, we have also considered how different 
family situations affect this – including both parents and 
non-parents. Unsurprisingly, the data shows that those with 
children incur additional costs to those without.

Indeed, the data shows that, with extra mouths to feed, 
having children increases monthly expenditure on everything 
from mortgage repayments/rent, groceries, and even non-
essential costs – as well as introducing new costs, such as 
childcare and education fees.

For two thirds of parents, this is as they expected – but while 
39% admit having children was worth every penny, 1 in 3 do 
admit that they underestimated the cost of having children.
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As such, it’s understandable that the average parent will 
spend £1,242.97 on additional costs per child, each month 
compared to those without children.

While this could imply that parents should be financially 
far worse off than non-parents, the findings suggest that 
parents are somehow still managing to keep a hold on their 
finances, and in fact are almost matching their child-free 
counterparts in savings. UK adults with children actually 

have an average of £5,240.45 in savings, whilst those 
without children have £5,964.38 tucked away. A difference 
of just £723.93 – despite the £641.39 difference paid out in 
expenditure every month.

Additional monthly costs per child
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What Are The Main Causes 
Of Debt?
Debt is by no means an isolated problem - as a nation, 63% of 
us have experienced some form of debt.

Worryingly this is most likely to be encountered by those of us 
who are the youngest and least likely to be able to afford it, as 
the survey found that 18-24 year olds (which ONS reports have 
the lowest incomes of any age group) were the most likely to 
report being in debt (28%).

From the data already presented in this report we can start 
to build a picture of the factors that often cause people 
to overspend and which expenses in particular may be 
contributing the most to the debt problems that so many are 
faced with.

63% of the nation have 
experienced debt

63%
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But this didn’t go far enough for us. So we asked those 
respondents who had been in debt in the past what they 
believe were the causes of this.

The costs associated with independent living were the 
biggest causes of debt for UK adults, with 36% listing 
increases in household bills as a top cause and 33% naming 
increases in rent and mortgage repayments.

Increase in cost of 
household bills

Raised rent or
mortgage repayments

Credit card
interest

Clothes and
accessories shopping

Owning and 
running a car

Not keeping track 
of finances

Overdraft interest 
and holidays

Unexpected home
repair costs and gadgets

Childcare costs

General overspending

“What circumstances, purchases or situations led you to be in debt?”

36% 33% 21%
19% 14%

13% 11% 10%

9%

16%

This suggests that more may need to be done to make 
housing more affordable and help the public manage the 
costs associated with running a home. Interestingly the third 
biggest contributor was found to be credit card interest with 
21% of those surveyed naming this is a key contributor to 
their debt problems.
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The fact that credit card fees appears so high up on the list is 
a clear indication that the public needs help managing their 
finances. Indeed “not keeping track of finances” appears at 
number 7 in the list with 13% of the population listing this as a 
cause of their debt issues.

Whilst the use of credit cards has numerous benefits, they 
can be the start of a slippery slope into debt problems if their 
uses are not kept in check.

Almost 1 in 5 (19%) believes clothes and accessories 
shopping to be a key contributor to their debt problems. It 
is possible that adults may feel a level of pressure to look 
or dress in a certain way, and referring back to Glasheen’s 
explanation of the psychology behind shopping it may be 
a fair assertion that we overspend on clothes in order to fit 
with the community.

Almost 1 in 5 (19%) believes 
clothes and accessories shopping 

to be a key contributor to their 
debt problems

19%
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The average UK adult exceeds their monthly disposable 
income allocation by £722.60 every month and therefore 
it’s no surprise that almost 1 in 2 (46%) of the UK adult 
population is currently in some form of debt.

The UK property market has much to answer for when 
assessing the nation’s growing debt problem, with the cost 
of owning and running a home topping the list of what the 
public believe contributes most to their debts.

However, living costs are not the sole cause of our problems, 
as our innate desire to purchase non-essential items, 
including luxury items, coupled with effective modern-day 
marketing techniques is also playing a part in the issue. 

With 70% of adults owning at least one credit card, much 
of the UK has the option to spend money now and make 

Summary
repayments later, but as credit card repayments rank as the 
third biggest contributor to debt, clearly there’s a job to be 
done to help people manage their finances better and keep 
track of their credit card spending.

This is especially true in the case of the younger generation 
with 18-24 year olds being the age group most at risk of 
falling into debt. Despite having the lowest level of income on 
average, this demographic appears to be the most frivolous 
with their money and almost a third (29%) of this group 
admit they can be wreckless with money.

The nation’s parents however are setting a shining example 
for financial management. Despite incurring an additional 
£1,242.97 in monthly costs compared to those without 
children, the typical parent has £5,240.45 in savings, just 
£723.93 less than the average non-parent.
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With over 70 years’ experience between their insolvency 
practitioners in the financial industry, Creditfix has 
successfully helped over 141,000 people with their debt over 
the years which has led to them becoming one of the most 
experienced in the market.

Creditfix Limited is one of the largest personal insolvency 
practices in the UK, servicing Scotland, England, Wales and 
Northern Ireland.

The company acts in tens of thousands of personal cases 
regarding individuals’ debt and helps thousands of new 
customers each year.

About Creditfix.co.uk

For more information visit www.creditfix.co.uk


